








Bene ts of the
solution

{New high-level service for the
consumer target group

'[Joint solution for Alma Media’s
various print media

[ Cost-e ective implementation

| Easy-to-use and quick service
with high usability

tCIear navigation and layout

{Flexible and open solution
enabling continuous
development

tScaIabIe solution for increasing ‘
user numbers
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“In consumer services user experience is decisive. We must be able to hear the users, so we imple-
mented the service in real-life use at a very early stage. We received plenty of feedback and were
able to nalise the service with received requests. Such a procedure is naturally challenging both to
us and to the IT partner”, Riikka Wul says.

“I must thank all team members for an excellent project. Our team spirit was very
good. Solita’s project manager deserves praise for being able to ask and question
things throughout the project,” Ms. Wul says.

Alma Media quick to implement the service in real life

Mikko. ’s beta version was launched for consumers already in August 2007 and the
o cial launch came a month later, in September 2007. Riikka Wul explains that
they felt it important to implement the service to consumer use as soon as possible,
in order to immediately receive as much real-time feedback of the functionality and
usability as possible.
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